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Fundraising Campaigns Officer 
 

Title  Fundraising Campaigns Officer 

Contract: Permanent - Full-time, hybrid and flexible working available (must be able to 
attend the London meetings at least once every 6 weeks). 

Location  MS International Federation (MSIF), Skyline House, 200 Union Street, London 
SE1 0LX. Must be UK Based (all staff are currently working remotely, with 
access to the office on a voluntary and needs basis). 

Relationships  Reports to the Fundraising Campaigns Manager.  
Works closely with all staff members, in particular the Communication, 
Campaigns and Advocacy team as well as international member organisations, 
supporters and volunteers. 

Salary   £32,274 per annum, contributory pension scheme, pay scheme with incremental 
growth, Employee Assistance Programme and 22 days’ holiday rising by 1 day 
each year up to a maximum of 27 days. 

Job Purpose  The Fundraising Campaigns Officer will have a particular focus on individual and 
event-based fundraising, working on campaigns such as The May 50K, 
Cykelnerven, Against MS as well as MSIF and World MS Day donations.  They 
will lead on supporter care and social media, be involved in planning and 
developing events and other fundraising activities and will also share responsibility 
for corporate and foundation approaches. All positions at MSIF manage their own 
administration.  

 

 

About the MS International Federation (MSIF) and our movement 

The MS International Federation is a unique global network of MS organisations, people affected by 
MS, volunteers and staff from around the world. We have 47 member organisations and we are in 
contact with more than 50 additional organisations worldwide. We are all working together, as the 
global MSIF movement, to improve the quality of life of everybody affected by MS and to end MS 
forever.   

The MSIF secretariat in London has 20 staff and acts as a central point of communication for the whole 

movement, facilitating collaboration among members, convening members for learning and networking 

opportunities and providing capacity building support to new and emerging MS organisations 

2022 is the final year of our strategy: ‘Together we’re stronger than MS’. This is an exciting time to join 
MSIF, as we are currently developing our new strategy, ready for launch in 2023. This strategy will be 
for the whole MSIF movement, not for the secretariat alone. Throughout this strategy, member 
organisations will be central in designing, resourcing and implementing projects to tackle the big 
challenges for people affected by MS around the world. 
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Our current strategy has five interconnected strategic aims. The number of aims is likely to reduce 

in the new strategy. 

 

    

Greater scientific 
understanding 

and new 
treatments 

Improved access 
to treatment and 

healthcare 

A stronger, 
broader MSIF 

movement 

Confident and 
informed decision 

making 

Positive changes 
in attitudes, 
policies and 

practices 

 

 

Job Description 

This role will suit a strong communicator with experience and interest in fundraising and social media 
who can take the lead on supporter care, and source and create digital content to promote a variety of 
campaigns. 

The job holder will also be involved in planning and developing events and other fundraising activities 
as well as sharing responsibility for corporate and foundation approaches. 

 

Key Responsibilities and Tasks 

• Lead on social media for The May 50K, Cykelnerven, Against MS and Fundraising posts on 

MSIF. This includes Instagram, Twitter and Facebook 

o Research content and posts (e.g. Memes, repeat posts from previous years, news 

stories from MSIF etc.).  

o Work with Communications team on crossovers.  

o Brief Fundraising Campaigns Manager on any imagery you need creating.  

o Respond to comments and stories. Retweet and repost mentions.  

o Track our fundraisers through social media and online to keep fresh conversations.  

• Track trends from all campaigns to produce reactive content.   

• Provide stewardship with supporters, and set up new engagements with our online community 

through Facebook Fundraising.  

o Download daily reports to make sure you respond to those signed up in 48 hours.  

o Sending fundraising packs.  

o Track stewardship and update our database. 

• Gather case studies from supporters over the phone, or video call. Contact past supporters, or 

ask those currently fundraising. 

• Monitor and manage the May 50K email inbox, messenger and fundraising platform to ensure 

all enquiries, and fundraising actions are responded to promptly.  

• Write and deliver press releases. 

• Support the Fundraising Campaigns Manager with the production, ordering and dissemination 

of materials for our events campaigns (t-shirts, medals and resources). 

• Send thank you letters and receipts for donations.  

• Take an active role in research and developing new fundraising ideas and ways to promote 

them.  

• Research foundations and companies that might support the work or fundraising events of 

MSIF. 
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• Support, draft and where appropriate lead on fundraising proposals to target foundations and 

companies (excluding the healthcare sector).  

• Support the Fundraising Campaigns Manager and Director of Fundraising & Engagement to 

manage relationships with foundations or companies (excluding the healthcare sector) from 

which funding has been secured. Where appropriate, lead the day to day interaction. 

• Assist with wider tasks within the Fundraising Team. 

 

Person Specification 

Essential Desirable 

Experience of supporting fundraisers/donors/ 
customers in a charitable or event-based 
environment. 

Managing relationships with funders, e.g. 

foundations, companies or major donors. 

Experience of working on a digital campaign, 
preferably in the charity sector. 

Writing fundraising proposals for foundations, 
companies or major donors. 

Experience of managing social media channels 
for a campaign or organisation. 

Basic knowledge of Adobe Photoshop, InDesign, 
Google Analytics and/or video editing software is 
desirable. 

Experience of compiling newsletters (e.g. using 
Get Response or a similar software) and/or 
working with a website (WordPress or similar). 

An international world view and understanding of 
the demands of working internationally across 
diverse cultures. 

Strong written and verbal communication skills, 
with experience working across a range of 
communication channels (e.g. social media, 
websites, newsletters, email, Word). 

 

Strong interpersonal skills: confident in 
communicating in-person and online with people 
from different countries and backgrounds. 

 

Experience in tailoring communications to 

engage a variety of audiences. 

 

Confident organising and prioritising a busy, 
shifting workload with tight deadlines. 

 

A flexible and cooperative team player who 
demonstrates an ability to work effectively and is 
able to make positive contributions to group 
work. 

 

Confident working independently as and when 
required. 

 

IT literate: proficient in Microsoft Office and quick 
to adapt to new software. 

 

An interest in multiple sclerosis/health/disability.  

Ability to travel internationally occasionally.  

 
 


